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who gained fewer than five GCSEs at grade 'C, one pupil from the private 
school chose to attend the sixth form college, one attended the city college, 
one attended the FE college and one began a motor vehicle apprenticeship. 
One girl who joined city college to re-take GCSEs, dropped out of the 
college in the first term. Three pupils (12%) did not continue their education, 
and did not submit their results - they were seeking employment, but their 
whereabouts are unknown. 
A series of charts was compiled, summarising the responses to 
questionnaires administered in the final interview, before sixteen year olds 
left school to attend their chosen college. The charts are provided in figures 
7.2, 7.3, and 7.4, and facilitate comparison between the interviewees, and 
provided clear, concise information upon which to base a classification of 
decision makers. (A typology of decision makers is provided in Chapter 9) 
The three charts are a summary of important decision making issues, with a 
column for each factor mentioned in interviews, and by pupils when 
selecting between colleges. In figure 7.2, a tick (V) indicates that the factor 
was mentioned by the student in interviews, and was agreed as 'important' 
in the final decision, when the summary questionnaire was completed. (An 
example of a summary questionnaire is provided in appendix x) The first 
chart provides a summary of decision making factors connected with college 
attributes; size of college, travel considerations, reputation of college, ethos, 
results at the college, class sizes, facilities, type of course offered, how hard 
the students are expected to work, and teaching staff. The total number of 
factors the student considered important indicated how 'well informed' the 
information search had been. The highest number of factors considered by 
any one pupil was six factors, and the lowest was zero. Hence, those 
considering six (or more) factors were considered 'well informed', those with 
4-5 factors were considered, informed', with 2-3 factors 'limited', and 1 or 
zero factors, 'uninformed'. 
In figure 7.3, students were listed according to their social class, based on 
the occupation of their parents. Parents' occupations were provided by 
pupils in the first interview, and categorised according to a five point scale. 
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Toby argued, 'I don't need any facilities for my subjects so I didn't think about 
it' (Toby, third interview, town comprehensive) 
Toby was asked whether he was following his friends in choosing to go to 
the sixth form college, or whether he had made the decision independently. 
He claimed with self assurance, that 
I have friends going to the sixth form college and 
the FE college. I wouldn't go to the FE college 
just because my friends are going there. The 
cleverer ones go to the sixth form college though. 
So thats why the results are better Its better to 
be able to say I'm going there. (Toby, fourth 
interview, town comprehensive) 
He raised the question of attending the sixth form college several times in 
the inten/iews, and when asked about the results at the college claimed, 
they encourage people to do Maths if they can get 
an 'A' - you have to have an 'A' at GCSE to do it. 
So that's why the results are good. (Toby, third 
interview, town comprehensive) 
When choosing subjects, Toby believed the results of past pupils would 
have some effect on his own future success. Without any prompting he 
claimed, 
I had trouble choosing subjects because the 
results were not very good in Psychology and 
Sociology, (..) Media studies wasn't very good 
either, but that doesn't matter I suppose. (Toby, 
fourth interview, town comprehensive) 
Toby was unprepared to consider a vocational course and treated the FE 
college as unsuitable even though he was aware that 'A' levels were also 
offered at the FE college. 'I won't go to the FE college. They do too many 
BTECS and I want to do 'A' levels.' (Toby, third interview, town 
comprehensive) Toby never mentioned how hard he would have to work 
during the early interviews, but did say, in the final telephone interview. 
They make me work hard in Maths here, and its a high level. I like doing 
Maths, that's why I came here.' (Toby, sixth form college) In the final 
interview Toby was asked if he had been misled about anything connected 
with the college, and he raised the question of the size of classes. 'They said 
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there's only fourteen in a class. There are over twenty in Psychology and 
Sociology. In my English class there are over twenty.' Referring to the 
results, which he had checked at the open evening, he said, 'the results in 
Psychology and Sociology were bad, - only about half of them passed.' 
(Toby, fifth interview, town comprehensive) 
Ted was the only pupil who chose the tertiary college, he lived only a few 
miles from the college and claimed that the sixth form college, FE college 
and grammar school were too far away. He did visit other FE colleges and 
tertiary colleges within his own local area, with his brother. He knew very 
little about the reputations of colleges but claimed that, 'the tertiary college 
has a good reputation for Art and that's what I want to do.' (Ted, third 
interview, private school) Although Ted visited a number of colleges he was 
not concerned about how much freedom and independence he might 
experience at various different colleges. He replied, 'Didn't ask about that. 
But my brother went there and it's OK. That's a good reason for going.' 
(Ted, fourth interview, private school) This factor had however been a very 
important issue to the four other pupils from the private school, who attended 
the sixth form college. Ted was asked if he knew anything about the results 
at any of the colleges, and he said, 'Yes - the results were good, but they 
were good at all the colleges I went to.' (Ted, third interview, private school) 
Although Ted was relatively unconcerned about the general facilities at the 
college, he claimed that he had checked the art departments in all the 
colleges he visited, and had used this to help him decide. He also claimed, 
along with most other pupils, that the buildings are generally unimportant. 
Ted had underestimated his own ability, since he gained seven GCSE 
passes above 'C grade, including Mathematics, which he was convinced he 
would need to retake. Ted finally chose the tertiary college where his 
brother had studied, because of the art department, and the fact that he 
would not have to travel very far. (He would have to travel more than 20 
miles to attend the other colleges). 
Both Toby and Ted were very secure in their choice from the very beginning, 
and seemed very confident about information gathering, and certain about 
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contradicts this belief by explaining that, 
It's a step 'down' to go to the sixth form college from 
here. It's got a better reputation than the 
comprehensives though. You have to be clever to go 
to this school. It has the best academic reputation. 
But you don't have to be clever to go there. (Tim, 
fourth interview, grammar school) 
When asked about the reputation of the city, FE and technical colleges, 
these boys had very little knowledge of the courses offered. The FE college 
-1 wouldn't consider it. IVIy friend's sister goes there and it's not very good.' 
(James, second interview, grammar school) Early interviews provided very 
little information on the reputations of local colleges, with the exception of 
the sixth form college. When asked about the nearest college - city college, 
Tim said, 
The city college is very rough. c/o you mean 
'mug/?? Well...the people are rough, Its just an 
impression I get. Whereas the sixth form college is 
better. People from here go there year after year. 
(Tim, third interview. Grammar school) 
Both Tim and Neil argued that they would gain good results wherever they 
went to school but claimed that results at the sixth form college were 'very 
good' - without quoting figures. 
Tim admitted in the second interview that he did not know how large or small 
the classes were at any other schools or colleges, but Neil was prepared to 
give an opinion. He was not able to give any views until he had entered the 
sixth form himself, when he said, 
classes are smaller in the sixth form, there were 
24 in the history class in fifth form, now there are 5 
of us. The atmosphere is much better. (Neil, fifth 
interview, grammar school) 
When asked about reasons for choosing a college, Neil acknowledged that 
the facilities at the grammar were good, but believed they would be the 
same anywhere else for what I want to do.' (Neil, grammar school). 
All three boys were already travelling some distance to school, and in each 
case the whole journey took about an hour. Neil sums up the views of these 
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